Promotional strategy
Target Audience(s)
Sub Audiences

Key things we want to the promotion to achieve:
These may be new aims or include aims from your event aims and objectives.
Your key messages
You may have different key messages for your audiences so make a note of all your key messages for the various audiences in this section.
How we will do this – if they are relevant add details under the sub-headings and list anything other methods for how you might promote your event. Some promotional activity may be suitable for just one of your audiences so you can reference this in this section.  
1. Press
2. Standalone emails
3. Free web listings
4. Your website
5. Social media – Twitter, Linkedin, Facebook, Blogs
6. Newsletters
· These can be your own newsletters but also remember to ask people to promote the event to their own networks
7. Paid for advertising. Here’s some suggestions:
8. Adverts on external websites: 
9. Direct mail (posters, letters, flyers etc)
10. PR stunt
11. Other

· Attend team meetings so people know to weave it into everything they do 
· Tie in with other publications/newsletters you might have going out
Sample copy 
Think about your different audiences and write some sample copy that can be adapted for your different methods – eg a short version of the key information for newsletter, longer text for email etc
